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Every day we interact with thousands of consumer products. We not only expect
them to perform their functions safely, reliably, and efficiently, but also to do it
so seamlessly that we don’t even think about it. However, with the many factors
involved in consumer product design, from the application of human factors and
ergonomics principles to reducing risks of malfunction and the total life cycle
cost, well, the process just seems to get more complex. Edited by well-known
and well-respected experts, the two-volumes of Handbook of Human Factors and
Ergonomics in Consumer Product Design simplify this process.

The first volume, Human Factors and Ergonomics in Consumer Product
Design: Methods and Techniques, outlines the how to incorporate Human
Factors and Ergonomics (HF/E) principles and knowledge into the design of
consumer products in a variety of applications. It discusses the user-centered
design process, starting with how mental workload affects every day interactions
with consumer products and what lessons may be applied to product design. The
book then highlights the ever-increasing role of information technology,
including digital imaging, video and other media, and virtual reality applications
in consumer product design. It also explores user-centered aspect of consumer
product development with discussions of user-centered vs. task-based approach,
articulation and assessment of user requirements and needs, interaction with
design models, and eco design.

With contributions from a team of researchers from 21 countries, the book covers
the current state of the art methods and techniques of product ergonomics. It
provides an increased knowledge of how to apply the HF/E principles that
ultimately leads to better product design.
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Every day we interact with thousands of consumer products. We not only expect them to perform their
functions safely, reliably, and efficiently, but also to do it so seamlessly that we don’t even think about it.
However, with the many factors involved in consumer product design, from the application of human factors
and ergonomics principles to reducing risks of malfunction and the total life cycle cost, well, the process just
seems to get more complex. Edited by well-known and well-respected experts, the two-volumes of
Handbook of Human Factors and Ergonomics in Consumer Product Design simplify this process.

The first volume, Human Factors and Ergonomics in Consumer Product Design: Methods and
Techniques, outlines the how to incorporate Human Factors and Ergonomics (HF/E) principles and
knowledge into the design of consumer products in a variety of applications. It discusses the user-centered
design process, starting with how mental workload affects every day interactions with consumer products
and what lessons may be applied to product design. The book then highlights the ever-increasing role of
information technology, including digital imaging, video and other media, and virtual reality applications in
consumer product design. It also explores user-centered aspect of consumer product development with
discussions of user-centered vs. task-based approach, articulation and assessment of user requirements and
needs, interaction with design models, and eco design.

With contributions from a team of researchers from 21 countries, the book covers the current state of the art
methods and techniques of product ergonomics. It provides an increased knowledge of how to apply the
HF/E principles that ultimately leads to better product design.
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Editorial Review

Users Review

From reader reviews:

Anthony Sierra:

Book is to be different for each grade. Book for children until eventually adult are different content. As it is
known to us that book is very important for all of us. The book Human Factors and Ergonomics in Consumer
Product Design: Methods and Techniques (Handbook of Human Factors in Consumer Product Design) was
making you to know about other expertise and of course you can take more information. It is quite
advantages for you. The publication Human Factors and Ergonomics in Consumer Product Design: Methods
and Techniques (Handbook of Human Factors in Consumer Product Design) is not only giving you much
more new information but also to become your friend when you really feel bored. You can spend your
current spend time to read your book. Try to make relationship with all the book Human Factors and
Ergonomics in Consumer Product Design: Methods and Techniques (Handbook of Human Factors in
Consumer Product Design). You never experience lose out for everything if you read some books.

Robert Crawford:

This book untitled Human Factors and Ergonomics in Consumer Product Design: Methods and Techniques
(Handbook of Human Factors in Consumer Product Design) to be one of several books that will best seller in
this year, that's because when you read this reserve you can get a lot of benefit in it. You will easily to buy
this book in the book retail outlet or you can order it by means of online. The publisher on this book sells the
e-book too. It makes you more readily to read this book, because you can read this book in your Mobile
phone. So there is no reason to you to past this e-book from your list.

Judith Bode:

Human Factors and Ergonomics in Consumer Product Design: Methods and Techniques (Handbook of
Human Factors in Consumer Product Design) can be one of your basic books that are good idea. Most of us
recommend that straight away because this reserve has good vocabulary that can increase your knowledge in
vocabulary, easy to understand, bit entertaining however delivering the information. The article writer giving
his/her effort to get every word into pleasure arrangement in writing Human Factors and Ergonomics in
Consumer Product Design: Methods and Techniques (Handbook of Human Factors in Consumer Product
Design) nevertheless doesn't forget the main level, giving the reader the hottest and also based confirm
resource information that maybe you can be one among it. This great information may drawn you into brand
new stage of crucial pondering.



Rita Merritt:

Your reading sixth sense will not betray you, why because this Human Factors and Ergonomics in Consumer
Product Design: Methods and Techniques (Handbook of Human Factors in Consumer Product Design) book
written by well-known writer whose to say well how to make book that may be understand by anyone who
else read the book. Written in good manner for you, leaking every ideas and writing skill only for eliminate
your personal hunger then you still skepticism Human Factors and Ergonomics in Consumer Product Design:
Methods and Techniques (Handbook of Human Factors in Consumer Product Design) as good book not
merely by the cover but also from the content. This is one book that can break don't determine book by its
include, so do you still needing an additional sixth sense to pick this kind of!? Oh come on your reading
through sixth sense already said so why you have to listening to another sixth sense.
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