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The book offersalinguistic analysis of job advertising as an instrument of
employer branding, investigating how the creation of the employer brand and the
projection of employee value proposition are realised linguistically in a corpus of
online job advertisements. The study is methodologically grounded in the current
approaches to discourse analysis and business/organisational communication, as
it is broadly understood, with particular emphasis on genre and register analysis,
the language of persuasion and evaluation, as well as the language of
(organisational) values. The analysis conducted in the book demonstrates that job
advertisements constitute a distinct promotional business genre, a member of the
system of genres applied in the job search context, increasingly resembling
multi-modal marketing-type ads. The rhetorical structure of online recruitment
advertisements confirms the initial hypothesis that job ads contribute to the
projection and reinforcement of employer brands. The register of recruitment ads
clearly harmonises with the employer branding function of the genre: extremely
positive, encompassing a wide range of persuasive strategies, aswell aslexico-
grammatical choices contributing to the creation of employer brands, job
advertising may justifiably be classified as a paradigm case of persuasion. With
employer branding being deeply rooted in the values emanating from an
organisation, the use of linguistic structures communicating or implying the
system of attributes and values declared by the employing organisationsis a
powerful employer branding strategy, widely reflected in the corpus. Taking into
account the interdisciplinary character of the analysis, the book will be of interest
not only to linguists and business communication scholars, but aso to human
resource management and public relations researchers and practitioners.
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The book offers alinguistic analysis of job advertising as an instrument of employer branding, investigating
how the creation of the employer brand and the projection of employee value proposition are realised
linguistically in acorpus of online job advertisements. The study is methodologically grounded in the current
approaches to discourse analysis and business/organisational communication, asit is broadly understood,
with particular emphasis on genre and register analysis, the language of persuasion and evaluation, as well as
the language of (organisational) values. The analysis conducted in the book demonstrates that job
advertisements constitute a distinct promotional business genre, a member of the system of genres applied in
the job search context, increasingly resembling multi-moda marketing-type ads. The rhetorical structure of
online recruitment advertisements confirms the initial hypothesis that job ads contribute to the projection and
reinforcement of employer brands. The register of recruitment ads clearly harmonises with the employer
branding function of the genre: extremely positive, encompassing awide range of persuasive strategies, as
well as lexico-grammatical choices contributing to the creation of employer brands, job advertising may
justifiably be classified as a paradigm case of persuasion. With employer branding being deeply rooted in the
values emanating from an organisation, the use of linguistic structures communicating or implying the
system of attributes and values declared by the employing organisationsis a powerful employer branding
strategy, widely reflected in the corpus. Taking into account the interdisciplinary character of the analysis,
the book will be of interest not only to linguists and business communication scholars, but also to human
resource management and public relations researchers and practitioners.
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Editorial Review

About the Author

Jolanta cka-Badura holds a PhD in Linguistics from the University of Silesiain Katowice, Poland. She also
received two postgraduate qualifications in Business Management and European Integration from the same
university. Sheisa Senior Lecturer of Business English and Head of the English Language Section at the
Inter-Faculty Foreign Language Centre of the University of Economics in Katowice, Poland. Her
professional interests include business communication, discourse analysis, the language of persuasion and
evaluation, and ESP research and pedagogy.

Users Review
From reader reviews:
Benjamin French:

Have you spare time for a day? What do you do when you have considerably more or little spare time? Sure,
you can choose the suitable activity for spend your time. Any person spent all their spare time to take a strall,
shopping, or went to often the Mall. How about open aswell as read a book called Recruitment Advertising
as an Instrument of Employer Branding: A Linguistic Perspective? Maybeit isto become best activity for
you. You aready know beside you can spend your time with the favorite's book, you can smarter than
before. Do you agree with its opinion or you have various other opinion?

Stacey Smith:

The guide untitled Recruitment Advertising as an Instrument of Employer Branding: A Linguistic
Perspective is the guide that recommended to you to study. Y ou can see the quality of the book content that
will be shown to an individual. The language that author use to explained their ideas are easily to understand.
The writer was did alot of research when write the book, therefore the information that they share to your
account is absolutely accurate. Y ou also will get the e-book of Recruitment Advertising as an Instrument of
Employer Branding: A Linguistic Perspective from the publisher to make you much more enjoy free time.

Anthony Jarrard:

In thistime globalization it is important to someone to obtain information. The information will make
anyone to understand the condition of the world. The healthiness of the world makes the information easier
to share. You can find alot of referencesto get information example: internet, paper, book, and soon. You
will seethat now, alot of publisher which print many kinds of book. Often the book that recommended for
you is Recruitment Advertising as an Instrument of Employer Branding: A Linguistic Perspective this
reserve consist alot of the information on the condition of thisworld now. This kind of book was
represented so why isthe world has grown up. The vocabulary styles that writer value to explain it iseasy to
understand. The particular writer made some investigation when he makes this book. Honestly, that is why
this book suitable all of you.



Troy Kemp:

Isit you actually who having spare time then spend it whole day by means of watching television programs
or just telling lies on the bed? Do you need something new? This Recruitment Advertising as an Instrument
of Employer Branding: A Linguistic Perspective can be the reply, oh how comes? The new book you know.
Y ou are thus out of date, spending your free time by reading in this brand new erais common not a geek
activity. So what these books have than the others?

Download and Read Online Recruitment Advertising as an
Instrument of Employer Branding: A Linguistic Per spective By
Jolanta L acka-Badura. #Y OMZ6FXAWOI



Read Recruitment Advertising as an Instrument of Employer
Branding: A Linguistic Perspective By Jolanta L acka-Badura. for
online ebook

Recruitment Advertising as an Instrument of Employer Branding: A Linguistic Perspective By Jolanta
Lacka-Badura. Free PDF dOwnlOad, audio books, books to read, good books to read, cheap books, good
books, online books, books online, book reviews epub, read books online, books to read online, online
library, greatbooks to read, PDF best books to read, top books to read Recruitment Advertising as an
Instrument of Employer Branding: A Linguistic Perspective By Jolanta L acka-Badura. books to read online.

Online Recruitment Advertising as an Instrument of Employer Branding: A Linguistic
Per spective By Jolanta L acka-Badura. ebook PDF download

Recruitment Advertising as an Instrument of Employer Branding: A Linguistic Perspective By
Jolanta L acka-Badura. Doc

Recruitment Advertising asan I nstrument of Employer Branding: A Linguistic Per spective By Jolanta L acka-Badura.
M obipocket

Recruitment Advertising asan I nstrument of Employer Branding: A Linguistic Per spective By Jolanta L acka-Badura.
EPub

YOMZ6FXAWOI: Recruitment Advertising asan Instrument of Employer Branding: A Linguistic Perspective By Jolanta
Lacka-Badura.



