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Written by experts on global marketing, Contemporary Brand Management
focuses on the essentials of Brand Management in today’s global marketplace.
The text succinctly covers a natural sequence of branding topics, from the
building of a new brand, to brand extension and the creation of a global brand, to
the management of a firm’s brand portfolio. The authors uniquely explore global
branding as a natural expansion strategy across markets and offer numerous
international brands as examples throughout. Designed for shorter strategic
branding courses (half-term or 6 weeks in length), this text is the ideal
companion for upper-level, graduate, or executive-level students seeking a
practical knowledge of brand management concepts and applications.
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Editorial Review

Review
"Head and shoulders better than my current text. I could build a full course around this text along with cases
and outside readings and projects." (Gary Gray)

"The narrative mini-case studies humanize the subject and make theory and process real." (Robert Winward)

"The writing was very clear.  I believe students would find it an easy book to read and understand."
(Athanasia Panos Schmitt)

About the Author
Johny K. Johansson (Ph.D, University of California, Berkeley) received his Masters and Ph.D. from the
University of California, Berkeley. At Georgetown, he teaches at both the undergraduate and graduate levels,
and offers  International Marketing consulting to a number of organizations including: Honda, Mazda,
Volvo, and Fuji Film. Dr. Johansson’s research interests are in the areas of International Marketing Strategy,
Global Branding, Japanese Management, and Quantitative Analysis of Marketing Decision Problems. He is
also the author of numerous publications including Global Marketing: Foreign Entry, Local Marketing and
Global Management; In Your Face: How American Marketing Excess Fuels Anti-Americanism; and
Relentless: The Japanese Way of Marketing, which has now been translated into six languages, including
Chinese, Spanish, and French. In 2010, Dr. Johansson was presented the Award for Lifetime Contribution to
Global Marketing by the American Marketing Association, and most recently, in 2011, was inducted as
Fellow of the Academy of International Business.

Kurt A. Carlson (Ph.D, Cornell University), is Associate Professor of Marketing at Georgetown
University’s McDonough School of Business. He is the Research Director of the Georgetown Institute for
Consumer Research and the Director of the McDonough School of Business’s Behavior Research Lab.
Doctor Carlson earned his B.S. and M.S. at the University of Wisconsin, Madison. His research focuses are
the influence of emerging preferences on brand choice processes, consumers’ goals and objectives during a
choice process, and biases in consumer judgments and decision making. His research has been published in
top marketing, psychology, and management journals. He is the recipient of the 2010 MSB Dean’s
Distinguished Faculty Research Award and the 2012 Publication Award from the Decision Analysis Society.
Professor Carlson is a member of the American Marketing Association, the Association for Consumer
Research, the Society for Consumer Psychology, and the Society for Judgment and Decision Making.

 

Users Review

From reader reviews:

Loretta Claybrooks:

People live in this new moment of lifestyle always try to and must have the free time or they will get large
amount of stress from both day to day life and work. So , when we ask do people have spare time, we will
say absolutely yes. People is human not a robot. Then we ask again, what kind of activity have you got when



the spare time coming to you of course your answer may unlimited right. Then ever try this one, reading
ebooks. It can be your alternative with spending your spare time, the actual book you have read is usually
Contemporary Brand Management.

Jennifer McNab:

Do you have something that you prefer such as book? The e-book lovers usually prefer to opt for book like
comic, limited story and the biggest some may be novel. Now, why not seeking Contemporary Brand
Management that give your pleasure preference will be satisfied by simply reading this book. Reading
routine all over the world can be said as the opportinity for people to know world better then how they react
in the direction of the world. It can't be explained constantly that reading routine only for the geeky man or
woman but for all of you who wants to be success person. So , for all you who want to start studying as your
good habit, you are able to pick Contemporary Brand Management become your personal starter.

Michael Dennison:

Reading a book being new life style in this season; every people loves to go through a book. When you read
a book you can get a large amount of benefit. When you read guides, you can improve your knowledge,
simply because book has a lot of information on it. The information that you will get depend on what kinds
of book that you have read. If you would like get information about your analysis, you can read education
books, but if you want to entertain yourself look for a fiction books, these kinds of us novel, comics, and also
soon. The Contemporary Brand Management will give you a new experience in reading a book.

William Ward:

A lot of guide has printed but it differs from the others. You can get it by net on social media. You can
choose the best book for you, science, comic, novel, or whatever by simply searching from it. It is named of
book Contemporary Brand Management. You can include your knowledge by it. Without departing the
printed book, it may add your knowledge and make anyone happier to read. It is most essential that, you
must aware about reserve. It can bring you from one place to other place.
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