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Leading experts present cutting-edge ideas and current research on product
placement!

The Handbook of Product Placement in the Mass Media: New Strategiesin
Marketing Theory, Practice, Trends, and Ethicsis the first serious book in
English to examine the wider contexts and varied texts of product placement,
related media marketing strategies, and audience impacts. The contributors are
national expertsin avariety of mass media speciaties-history, law, and ethics
(both media ethics and medical ethics); cultural and critical analysis; content
analysis and effects; visuality; marketing, advertising, public relations, and
promotion; and digital technology and futures.

Handbook of Product Placement in the Mass Mediais apart of The Haworth
Press, Inc. promotion book series edited by Richard Alan Nelson, PhD, APR.This
first-of-its-kind book features interviews with leading critics and proponents of
product placement (including the Pulitzer Prize-winning media critic of the LA
Times and the Director of the Center for Science in the Public Interest in
Washington, DC). You'll aso find alively roundtable of many of the major
contributors (in Q& A format), areview of arecent video on product placement,
and a helpful resource guide to publications and Web sites that further enhance
the value of the book.

From the editor:

The influence of product placement is perceived as so great that its detractors
have sought federal regulation of the practice. This book examines the wider
contexts and varied texts of product placement and related mass media
mar keting strategies. The contributors represent a rich variety of methodological
approaches and viewpoints, which should stimulate readers to think about this
complex issue in an appropriately multifaceted fashion and to triangulate their
own study.
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Marketing Theory, Practice, Trends, and Ethics presents careful research, expert
opinion, and insiders’ perspectives on:

- product placement’ s historical context—from itsoriginsin early radio and
television programming to the evolution of the practice and the advent of
“advertainment” and brand promotion via online computer games

- the evolution of product placement in Hollywood—with atrend analysis of the
15 top-grossing mation pictures of 1977, 1987, and 1997

- the use of product placement to generate additional production revenue for
motion pictures

- brand synergy and building brand identity

- legal aspects of product placement—how it relates to the First Amendment and
to the Supreme Court’s commercia speech doctrine

- ethical issuesrelated to product placement, product integration, and video
insertion

... plus fascinating case studies focusing on important aspects of product
placement:

- itsusein movie and television programsin general, and in the 2000 movie Cast
Away in particular

- its use as a marketing technique for medical products

- theimpact upon brand recognition of adding an audible referenceto avisualy
prominent brand placement

- theinclusion of brand names in book storylines

- theimpact upon viewers of the use of fake (generic, fictitious) productsin
“realigtic” films
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L eading experts present cutting-edge ideas and current research on product placement!

The Handbook of Product Placement in the Mass Media: New Strategies in Marketing Theory, Practice,
Trends, and Ethicsis thefirst serious book in English to examine the wider contexts and varied texts of
product placement, related media marketing strategies, and audience impacts. The contributors are national
expertsin avariety of mass media specialties-history, law, and ethics (both media ethics and medical ethics);
cultural and critical analysis, content analysis and effects; visuality; marketing, advertising, public relations,
and promotion; and digital technology and futures.

Handbook of Product Placement in the Mass Mediais a part of The Haworth Press, Inc. promotion book
series edited by Richard Alan Nelson, PhD, APR.This first-of-its-kind book features interviews with leading
critics and proponents of product placement (including the Pulitzer Prize-winning media critic of the LA
Times and the Director of the Center for Science in the Public Interest in Washington, DC). You'll also find
alively roundtable of many of the major contributors (in Q& A format), areview of arecent video on product
placement, and a helpful resource guide to publications and Web sites that further enhance the value of the
book.

From the editor:

The influence of product placement is perceived as so great that its detractors have sought federal
regulation of the practice. This book examines the wider contexts and varied texts of product placement and
related mass media marketing strategies. The contributors represent a rich variety of methodological
approaches and viewpoints, which should stimulate readers to think about this complex issue in an
appropriately multifaceted fashion and to triangulate their own study.

The Handbook of Product Placement in the Mass Media: New Strategies in Marketing Theory, Practice,
Trends, and Ethics presents careful research, expert opinion, and insiders’ perspectives on:

- product placement’s historical context—from its originsin early radio and television programming to the
evolution of the practice and the advent of “advertainment” and brand promotion via online computer
games

- the evolution of product placement in Hollywood—with atrend analysis of the 15 top-grossing motion
pictures of 1977, 1987, and 1997

- the use of product placement to generate additional production revenue for maotion pictures

- brand synergy and building brand identity

- legal aspects of product placement—how it relates to the First Amendment and to the Supreme Court’s
commercial speech doctrine

- ethical issuesrelated to product placement, product integration, and video insertion

... plus fascinating case studies focusing on important aspects of product placement:
- itsuse in movie and television programs in general, and in the 2000 movie Cast Away in particular



- its use as a marketing technique for medical products

- theimpact upon brand recognition of adding an audible reference to avisually prominent brand placement
- theinclusion of brand names in book storylines

- theimpact upon viewers of the use of fake (generic, fictitious) productsin “realistic” films
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Editorial Review

Review

"A FASCINATING HANDBOOK FOR PRACTITIONERS AND STUDENTS. ... COMPREHENSIVE. . .
. The content and presentation are superb. -- Dr. Ronald A. Nykiel, CHA, CHE, Conrad N. Hilton
Distinguished Chair, University of Houston; Author of Marketing Your Business: A Guide to Developing a
Strategic Marketing Plan

About the Author

Dr. Mary-Lou Galician is amedialiteracy advocate who lectures and consults nationally and internationally.
Sheisfrequently interviewed and cited by the mass mediaand is Head of Media Analysis & Criticismin the
Walter Cronkite School of Journalism & Mass Communication at Arizona State University, where she
created the popular course, Sex, Love, & Romance in the Mass Media. A former newspaper columnist,
public television producer/director and nighttime talkshow host, and national marketing and advertising
executive, she earned her doctorate in 1978 from Memphis State University (now University of Memphis),
with aclinical residency in Human Values & Medical Ethics from University of Tennessee Center for the
Health Sciences. She was the University Fellow in Broadcasting at Syracuse University (M.S., 1969) and a
Conolly College Scholar at Long Island University (B.A., 1966), and she was named a national 2005-2006
AEIMC/ASIMC Journalism Leadership in Diversity (JLID) Fellow.

Dr. Gdlician is the author of "Sex, Love, and Romance in the Mass Media: Analysis and Criticism of
Unredlistic Portrayals and Their Influence," which was honored as a Recommended Resource the Center for
Media Literacy, and aforthcoming tradebook for the general public, "Dr. Galician’ s Prescriptions© for
Getting Real About Romance: How Mass Media Myths About Love Can Hurt You." The centerpiece of both
booksis her widely used Dr. FUN’ s Mass Media Love Quiz© , which she has administered on national
television. Her Dr. FUN’ s Stupid Cupid & Realistic Romance® Awards for massmedia portrayal s of sex,
love, and romance are announced each Valentine' s Day as amedia literacy service. Sheis also the editor of
the "Handbook of Product Placement in the Mass Media: New Strategiesin Marketing Theory, Practice,
Trends, and Ethics," and she was guest editor of a special double issue of "American Behavioral Scientist”
(September & October 2004) that she devoted to media literacy. Her research of television’ s good news and
bad news (* The American Dream & the Media Nightmare” ) has been published in "Journalism Quarterly,"
"The Journal of Mass Media Ethics," and " Southwestern Mass Communication Journal.” She maintains two
Web sites with media literacy resources: cronkite.asu.edu/drfun/ and www.RealisticRomance.com.

DebraL. Merskin is an Associate Professor and Communication Studies Sequence Coordinator in the School
of Journalism & Communication at the University of Oregon. Her Ph.D. (1993) isfrom the S.I. Newhouse
School of Public Communication, Syracuse University, and her Master of Liberal Arts degree (1989) isfrom
the University of South Florida, Tampa. Her research appearsin journals such as " Journalism & Mass
Communication Quarterly, The Howard Journal of Communications, Sex Roles,” and "Journalism
Educator," and in book chaptersin " Growing Up Girls, Dressing in Feathe'rs, and "The Girl Wide Web."
Sheis currently writing a book on race, gender and media (Blackwell). She teaches coursesin
communication and cultural studies, media and society, sex, love, romance, and media, and girl culture and
the media.
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Ruth Jones;

In this 21st century, people become competitive in every single way. By being competitive today, people
have do something to make them survives, being in the middle of typically the crowded place and notice
through surrounding. One thing that sometimes many people have underestimated the ideafor awhileis
reading. Y eah, by reading areserve your ability to survive increase then having chance to stand up than other
is high. For you personally who want to start reading a book, we give you this particular Handbook of
Product Placement in the Mass Media: New Strategies in Marketing Theory, Practice, Trends, and Ethics
book as basic and daily reading publication. Why, because this book is more than just a book.

Robert Gibson:

Nowadays reading books be alittle more than want or need but also get alife style. This reading habit give
you lot of advantages. The benefits you got of course the knowledge your information inside the book this
improve your knowledge and information. The info you get based on what kind of publication you read, if
you want send more knowledge just go with knowledge books but if you want experience happy read one
with theme for entertaining like comic or novel. The actual Handbook of Product Placement in the Mass
Media: New Strategiesin Marketing Theory, Practice, Trends, and Ethicsis kind of guide which is giving
the reader erratic experience.

Stanley Kamp:

The publication untitled Handbook of Product Placement in the Mass Media: New Strategiesin Marketing
Theory, Practice, Trends, and Ethicsis the book that recommended to you to learn. Y ou can see the quality
of the e-book content that will be shown to a person. The language that author use to explained their way of
doing something is easily to understand. The copy writer was did alot of research when write the book, and
so the information that they share for you is absolutely accurate. Y ou a so can get the e-book of Handbook of
Product Placement in the Mass Media: New Strategies in Marketing Theory, Practice, Trends, and Ethics
from the publisher to make you considerably more enjoy free time.

Jeremy Robinson:

Reading can called head hangout, why? Because while you are reading a book specially book entitled
Handbook of Product Placement in the Mass Media: New Strategies in Marketing Theory, Practice, Trends,
and Ethics your mind will drift away trough every dimension, wandering in each aspect that maybe unknown
for but surely will become your mind friends. Imaging every word written in areserve then become one
application form conclusion and explanation this maybe you never get before. The Handbook of Product
Placement in the Mass Media: New Strategies in Marketing Theory, Practice, Trends, and Ethics giving you
adifferent experience more than blown away your mind but also giving you useful details for your better life
with thisera. So now let us present to you the relaxing pattern is your body and mind is going to be pleased
when you are finished reading through it, like winning an activity. Do you want to try this extraordinary
wasting spare time activity?
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